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Financial Track Record
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Parameters Q3 FY 2021-2022

Note Crorarthldegrorrrth have been calculated in comparison with last year.

{? in crore}
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Financial Report-Quarter Ended 31st Decenfier, 2O2l

Financial Review Q5
a

(t in crore)

Q3 (FY',2r-221 Q3 (FY'2O-"1) YTD (ry ',Z",-',221yTD (Fy 20-2I)
Revenue from Operations
EBITDA

977.91
30.01

922.19
1 14"02

2,433"28
74.O4

1,917 "24
r 69.62

EBITDA o/o on Revenue 3.25 i2.36 3.04 g.g5
EBT (6.5s) 7s.4O (32.4s) 71.23
EBT o/o on Revenue {O 59)(0.6e) 8"60 {1"55) 3.77

;:tt":r""y has reporred a totat income or te2i .l;ll ," ,h" rh,rdt;,::er, which ,r:.:?'" rever as ,.;":
last year. There was no growtlt due to low sales in November and December, but YTD revenue improved by 27o/o-
However last year, Ql sales were severely impacted on account of the Covid-l9 Second Wave.
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EBITDA amount for the Quarter was {jO crore as against il l4 crore during the coresponding period
of the last year.

This was for the following reasons:

' Material cost increase on account of hike in commodity prices which has not been passed through.
. lncrease in operating expenditures.

Balance Sheet
Total bonowing was <22291 crore as on Quarter end date, including term loan amount of ?l 74.1O crore.

The break-up of bonowing is as follows:
Borrowing ({ in crore)

ECB 104_sv Standard Chartered AC Five Years
Rupee Term Loan 34.55

Rupee Term t-oin 55.00
DBS Bank Engineering Division Five Years

lClClBank Stamping Division Seven Years
Working Capital 48.81 SCB

Total 222.91

The ECB Loan taken from SCB for our AC plant came down to its cuffent position after making a pre-payment
of ?28.32 crore in January 2021 as well as the first principal payment in October 2O21. The rerm loan taken
from DBS for our Engineering business was partly pre-paid in Decembe r 2O2O to reach a balance of ?47.'lO
crore. Thereafter, principal payments were made during the year and the cunent balance is {54.5i crore"
The first instalment of the Stamping Division Loan taken from lClCl Bank will be due in May 2022.
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Against the aforesaid bonowing, as on December 31,2021, our Cash and Bank Balances (including investments
in Mutual Funds) were ?318.94 crore. Hence, the Company remained debt free on a net basis as on the last day
of Quarter 3 of FY 21-22.

This is the break up:

Break-up of cash & bank balances (including invesrments in Mutual Fund)

Cash and Bank Balances t82.i2 crore

lnvestments in MutualFund {2i6.62 crore

Total ?318-94 crore

We have in-effciencies of ?10O crore in working capital as on December il, 2021, due to lower sales in the
AC category. This will improve by end of Q4,

The mar{<et has positive sentiment, though tftere were some market disruptions in Qi due to the Third Wave.
So we hope that sales will keep rheir momentum in e4.

Market Conditions
Home Appliances Division
' Market demand dropped in the November and December 202'l period" post a healthy Diwali season, However,
the overall demand scenario in the medium term remains healthy and there is growth in demand for higher end
capacities across the-ller 2 and 5 towns.

' The pressure on inputs remains high and has effected the Q5 performance negatively. We have initiated price
hikes post the festival and in Q4-the impact on demand needs to be seen in e4.
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' Supply chain pressure on commodity priclng and electronic component pipelines remain and the upward trend
of trre commodity prices remains in Q+. There are projects internally ongoing to mitigate the impact of the cost
increases which will be completed by Q1 of the next financial year.

' The ma*et continues to see launches of new models and an increasing trend of cash backs, easy finance options,
including zero down payments and long-term EMI schemes.

..",;.: _,1 i

Home Appliances Division
The consumer durables sector, which regained momentum in the second Quarter, has seen growth in sales in the
September and October 2A21 Diwali period. This, however, petered out post Diwali and there was no growth in the
November and December 2021 period. The Diwali period demand was led by a higher demand for appliances such
as washing machines, microwaves etc.
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ln Q3, the product range in the market was expanded by the company. ln Front Loaders, the company upgraded
all its models with a Steam feature, which helps in hygienic washing. Top Loader models with in-built heater options
were ramped up in placements. ln the industrial segment" a new set of washer extractor and dryer models at 1 1 Kg
for semi-commercial/commercial laundry was ramped up. ln addition, field trials and launch preparations were
completed for the industrial washing machines through the patented Xeros technotogy with lower water, detergent
and chemical consumption.

IFB Point sales growt} YTD is >20% with a growth in conversion ratios" The new format of the IFB points has been
executed on a pilot basis in select cities. This will be extended to 7 metro cities over the next two euarrers and will
cover 100 plus existing stores. The IFB Point count ended at 522 as on December 31, 2O21 . There are -jO new stores
in the pipeline.

Market Conditions
Engineering Division
The business environment in Q4 FY '22 is expected to remain challenging with the cases of Covid-19 on an increasing
trend. lnfection is expected to have a downward trend from February 2O22. This is expected to alTect sales at dealer
outlets. Automotive sales are expected to suffer in the Fourth Quarter on account of this"

Following are the important points:
. Both 4W and 2W are expected to have single digit growth in Q4 of FY'22.
. Vehicle scrapping policy will lead to an increase in demand for 4W
. CV demand is expected to improve going forward as investments in lnfrastructure increase. lt is expected to grow
by 5-7% YOY.
. Electric Vehicles will grow in the scooter segment while facing challenges in new vehicle launches erc.

Overall, the automotive segment is expected to have moderate growth in the coming Quarter.
losi



Business Updates
Engineering Division:
ln Q3, sales were dampened in the Automotive mar.ket

. semi conductor shortages severely affected the 4w segment from July onwards.

. High end 2W segment was also affected due to chip shorrage.

' Though steel prices softened a bit in this Quarter" OEM-increased vehicle prices based on steel price increases which
happened in previous Quarters-specially 2W sales being very price sensitive were severely affected.

. The rising price of fuel was also a factor that affected the end customer's decision to buy.

Market Growth:
l. 2\A/ : (-l25.4 over last yeals conesponding Quarter as compared to Market Growth is (-) 22"69%.
2.4W :5.7% over last year's conesponding Quarter as compared to Market Crowth is (-) 'l 1.0i%.
3. CY:43.7% over last yeay's conesponding Quarter as compared to Market Growth is 17.46%.
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RANGE OF PRODUCTS (Home Appliances Division)
The Division's range of products covers both domestic and industrial application categories. The updates at the
end of the 5rd Quarter for each of the product categories are given below:

. Front Load Washing Machine
The range addresses all unique customer nEeds and is well differentiated in the market based on features, aesthetics
and performance. The significant rise in commodity pricing has led to a steep increase in prices in the beginning of
this calendar year. Q'l of this year was also affected due to the Second Wave as there were market disruptions from
mid April to the end May 21. December '21 and now the January '22 period has also seen an impact of the Third
Wave. Business disruptions have been significantly less however, the impact of people testing positive and restrictions
in market movement have been high.

The Company's key task is to increase sales volume and market share, for which two actions are being implemented
in this fiscal year. On the product front, a new feature'Steam' has been introduced across the present range
of washers. In addition, a new range of washers with lnverter motor technologyAA/iFi development is in its final
stages, we have plans to roll these out by end of ?022*2023. We are also working on loT/Al introductions and the
planned roll out is by Q2 FY '22-'23. On the sales front, the product availability and placement is being driven through
channel expansion, adequate manning and a drive on extraction from the distribution network as well as increase in
revenue shares from the large key accounts. We do not have machines in 9 Kg plus category-this category is 5OK
to 60K volume at present-this gap will be fixed in Ql of next FY.

ilol



. Top Load Washing Machine
Existing models and new models with 'ln-built heaters', which are uniquely differentiated in the 6.5 to l1 Kg segments,
have been well received in the market- The Company ensured that these models were made available for placement
and sale across all market channels, though there were some supply chain constraints of critical items. We are also
working on introducing the 'Stearn feature in select models in this category, with plans to roll out by end of e4. There
is an increasing demand for models of higher capacities, which has been a consistent trend in this financial year.

. Clothes Dryers and Dishwashers
The Clothes Dryer is no longer a seasonal product and its demand has been consistent over the last few Quarters.
This category will partially move to the Washer Dryer segment, post the ramp up of the Company's
Washer-Dryer-Refresher. Value growth in this category was -14% for Q3 and I 5% for the YTD period.

The Domestic Dishwasher segment has seen a positive growth for the IFB brand. We have improved our shares and
are leading the market for the Srd Quarter. In terms of placement, we are now placed in *2,50O plus counters"
Although the ma*et demand has reduced in Q5, we are driving placements in the distribution netwo* to a level of
-4,000 plus counters. Our aim remains to sell *1O0 K plus dishwashers per annum.

. lndustrial Segment-Laundry & Dishwashing Eguipment
IFB is a One Stop Solution for any commercial laundry setups-from understanding the customer's requirements
to layout preparations, installations and post warranty AMC Supports. Our customers are from verticals like Hotels,
Educational lnstitutions, Medical lnstitutions, Defence, Pharmaceuticals, Railways etc. They have been using our
laundry equipment which serues them with better reliability and durabiliU.The IFB product range services all
needs-from washing to finishing, with the help of equipment like Washer Extractors, Tumble Driers, Flat Work
lroners, Folders, Body Presses, Dry Cleaning Machine, other accessories etc. The new Xeros technology enabled
washer extraftors will be ramped up in Q4 and will offer significant savings in water, power and energy
consumption-with additional savings on fabric by increasing its life almost twice over, especially for hoteliers.

i11 I



ln the Laundry segment, the 1 1 Kg variants which we launched in the 2nd Quarter, has started giving a very good
response in the market- We have received bulk orders from major educational institutes. The Company continues
to enjoy dominant market share across all customer segments, including Defence Establishments, Bars, Restaurants,
Large lnstitutions, Hotels, Ships etc.

At preseng the Covernment sector business is very low-contributing only -V-so/o. The Company's efforts in e4 will be
aimed at increasing our presence in Defence and other sector business. We have also started focusing on the export
business in high potential markets like the Middle East, Maldives etc.

The Revenue in both the industrial categories have been lower, as all major institutions such as Colleges, Hotels
and Restaurants have been shut over the last few Quarters. We expect a turnaround in the demand scenario
in the 4th Quarter, including tender based sales, for which we have a healthy order pipeline. The order pipeline over
the last 2 Quarters has increased significantly.

. Microwave Ovens
IFB continues to be a dominant player in this category The key delivery targets for the next Quarter, in this
fiscal year, are to complete the new model introductions, including models with new technology to improve the
cooking process. Availability issues are fixed now and we will continue to work on using the new ranges to drive
placements and volumes.

" Modular Kitchens
'Renovation Kitchen'and 'Builder Line' solutions were introduced in the last 2 Quafters, The Builder Line order book is
-?2OO lakh worth of kitchens across Coa and Bangalore, which will be executed in Q4 and Ql.

Marketing initiatives have been launched for both the allied channel and end customers in this Quarter to increase
both leads and conversions. This is a segment in which we have failed to deliver the desired results. Our sales processes,
with a focus on higher outreach to all allied channels has to be bener aligned for increased business delivery. 
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. Built-in Ovens, Chimneys and Hobs
The Kitchen Appliances built-in segment has seen significant value growth of 56% for the period April to December
202'1, as compared to last year. ln terms of product placement, we are alming to place this product on 750 MBO
counters by end of the 4th Quarter of this fiscal year, along with -522 plus IFB Points- IFB Points account for -500,6
of sales in this category. The Company is investing in full range product displays to increase its presence in
multi-brand outlets. The Kitchen Appliances category is a key segment for expansion and is also accretive to margins.
Our target is to achieve monthly sales of {5 crore by Ql of the next fiscal year. ln this category too, we were not able
to meet the demand, due to the shipping crisis and the pandemic-led situation at supplier's end, which has been
resolved from the end of Q5 onwards.

- Air Conditioners
There is a complete change of the product range which has been introduced from Jan '22 onwards. This includes new
capacity points like a 1.6 T and 1.2 T AC and also new 4 star ratings. Over the last one year, even though volumes
have been less, the product range has been well received in the market and is differentiated and benchmarked to the
best in the industry. The quality and performance levels of the product range have been acknowledged to be among
the best in class. The new line up from Jan 2O22 will strengthen the range placements in the channels of distribution,
key accounts and also smaller multi-brand and SSD channels.

As on date, the overall performance is not satisfactory in this product category and we need to focus on both volumes
and margins in the season period of January to June 2O22.

A specific, geography by geography plan has been put in place for rnarketing and selling ACs and this will get ramped
up from February 2A22.We are doing this to increase market penetration for the season. We will continue to invest
brand building in the January to June 2022 period with the aim of growing the segment to the target level of
-200 K pa of domestic brand sales in the next FY-OEM over and above this.
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Financial Summary of Home Appliances Oivision (t in crore)

Revenue from
EBITDA

EBITDA 9b on Revenue
EBT
EBT % on Revenue
ROCE %

764.67
25.68
3.lo

.(-5,98)-
(0.sr )

2.81

767.95 1,992.47
96.24 55.17
12.s3 2.77
71.s0 {2s.13)
9.3'l (1.26)

M.s4 (o.77)

10.8%

1,60s"85
149.79

9.35
76.9s
4.79
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Financial Summary of Engineering Division
(? in crore)

Revenue from Operations 1s0.08 145.74 416.s6 294.72
EBITDA r 4.40 21.67 N.31 31.47
EBITDA 96 on Revenue 9.s9 14.76 9.68 '10.68

EBT 2.s8 11.72 6.76 s.28
EBT % on Revenue 1.72 7.98 1.62 1.79
ROCE % 6.60 19.81 s.86 6.49

' Quarter 5 revenue marginally improved over last year but was below expectation due to the customer's schedule
drop and pending price increase to be received from customers.

' The pending price increase amount for the Engineering Division is?2-32 crore ({1.54 crore from Fine Blanking
Division +?0.78 crore from Stamping Division). Engineering Division
. This is likely to be settled in the 4th Quarrer. Segment-wise Sales Q3 '21-'22

. Profitability took a knock due to higher material costs which
will be recovered from customers which were pending
as at the end of the 5rd Quarter.

. There is a strong possibility of higher margins going forward
as markets have opened up and the Automotive Market
is expected to do well in tfte coming Quarters.

' We invested {70 crores in the year FY 2Ol8-'19 in Fine Blanking Division and {35 crores in Sramping Division
keeping an eye on future growth, but in March 2O20 due to Covid-l9, the Company was not filled with capacity
leading towards unabsorbed depreciation & interest cost-marketing focus is needed to fill this capacitlt.

59%

!4-wheelex
I z-wheelers

f HeavyVehides

Iosrers
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Financial Summary of Stamping Division (? in crore)

Revenue from Operations 14.s0 12.74 39.92 25.sI
EBITDA 1.65 1.s2 3.92 2.80
EBITDA 96 on Revenue 11.21 11.92 9.81 10.97
EBT (0.2s) (0.56) {1.62) (2.80)
EBT % on Revenue (4

Revenue recorded growth of l4% in Q3. Turnover was below expectation due to delays in the SOP of Royal Enfield,
Gates Unita and schedule drops from customers like PSA Faurecia, Brakes lndia etq based on semi-conductor
shortage at OEM end.

The pending price increase amount was {O.78 crore till December 2O21 and the impact of the same will enhance
EBITDA percentage.

This will be received in Q4.

The Company has enhanced its marketing thrust to garner additional revenue from existing customers, while also
accelerating its efforts to increase revenue from the non-auto segment.
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Financial Summary of Afuer Market Division {t in crore)

Revenue from Operations
EBITDA

26.0s
1.01

17.0s
(0.07)

5s.24
o.26

39.17
(o.1e)

EBITDA 96 on Revenue 3.87 1 o.47
EBT 0.92 (0.17) 0.oo {o.4e}
EBT % on Revenue 3.s4 0.00 1.V

Revenue for the Quarter improved over last year. As a result, margins improved. We had mentioned this in last the
Quarter's presentation-

Motor Division
Business trends are down over last year due to lower demand from the markel We forecast that in the coming
months the offtake from OEMs will improve.

The Division has made a strategy to work towards achieving energy conservation in the near future. ln order to
achieve this goal, allthe appliance motors will be replaced by efficient BLDC motors, which will save energy and have
lower noise etc.

The Appliance Motor Division will focus on Washing Machine and AC motors. Capex for this is under implementation.
Production from new line to start in August'22.

The Automotive Motor Market is picking up and we expect our business to go up substantially in the coming months
with the launch of many new models.
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Financial Summary of Automotive Motor Division (t in crore)

Revenue from Operations 10.86 12.65 5l.so
EBITDA (r.o4) o,04 (2.e8)
EBITDA 96 on Revenue (e.62) o.s4 (e.48)
EBT (r.s5) (o.78)
EBT % on Revenue (r4.os) (6.1 6)

. Sales declined as compared to last year.

. Reasons are lower customer schedule and shortage of parts from suppliers.
' The. value of pending price increase is tl .44 crore and this will be reiiised by Quarrer 4"
' Higher material costs affected the profitability of the Division due to the hikb in commodity prices.

To become EBITDA positive, monthly sales of {6 crore plus are required.

This Division is supplying to companies such as Hanon Automotives, M&M, Subros, Sanden Vikas etc.

21.s9
(r.s5)

{7.r 1)

__L4,9)_ __ F.qz),,(14.18) 114.241
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Subsidiaries
IFB lndustries Limited, the Holding company, has two wholly owned subsidiaries-Trishan Metals private Limited (TMpL)
and GlobalAutomotive and Appliances Pte Ltd (CAAL), as well as one step-down subsidiary Thai Automorive and
Appliances Limited {TAAL).

Trishan Metals Private Limited
(? in crore)

Revenue from Operations
EBITDA

30.14
o.4s

22.O3 83.O7 42.96
2-16 0.66 o.26

EBITDA 96 on Revenue 1.49 9.80 o.79 o.6l
EBT o.o9 r.49 (0.s0) (r.76)
EBT % on Revenue o.50 6.76 (0-60) (4.ro)

' Revenue increased over last year, both during the Quarter and yTD period.

' However, the steady and continuous price hike of raw materials reduced value addition.

' But, due to enhanced revenue the Plant succeeded in maintaining a profit at EBITDA level.

' ln overheads, repair and maintenance expenses have gone up on account of major overhauling of machinery.

. Employee costs have increased by t54 lakh in Qj of the curent year as we consciously took a decision
to strengthen the organisation ahead of the Projected fapex by inducting heads of QC, Production and Maintenance.

It is felt that TMPL has the capability to generate higher volumes and margins with certain changes in its operational
and machine capabilities. lt is now receiving the impact of price increases on a monthly basis. This, coupled with
a spike in sales, will improve its P&L
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A plan has been prepared to increase the Plant capacity to 2,500 MT per month at a Capex of around t22 crore from
the existing 1,400 MT. Modemisation in plant and equipment will be undertaken to reduce the generation of scrap and
eliminate quality issues, which should result in a higher margin. lmprovement in qualaty will garner higher demand for
TMPL products, which will reduce the fixed cost and operational cost per MT. lnvestment details are under finalisation.

TMPL merger with IFB lndustries Ltd is expected to be completed in e4.

Thai Automotive & Appliances Limited ({ in crore)

Revenue from Operations .lo.79
12.24 31.6s 27.26

EBITDA 0.66 1.34 1.7s 1.s7
EBITDA 96 on Revenue 6.12 10.9s 5.55 s.76
EBT o.12 4.72 0.10 (0.26)
EBT % on Revenue t.1 I s.88 o.32 (0.es)

Despite the fact that the pandemic impacted business adversely in Thailand, EBITDA was positive. Thailand and ofier
South East Asian countries were badly affected by the Covid-l I Second Wave. However, with more focus in marketing
the Company can grow at -30qb as ther.e is unsold capacity.
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GAAL

(? in crore)

Revenue from ons 9_92 1s.17 28.70 2s.38
EBITDA Q.67 (o.o6) 2.62 0.13
EBITDA 96 on Revenue 6.7s (O.,1O) 9.15 0.sl
EBT 4.67 (o-o6) 7.62 o.l3
EBT % on Revenue 6.75 9.13 0.st

GlobalAutomotive & Appliances Pte Ltd (6AAL)

CAAL has expanded its operations to source electronic components. Both Revenue and Profit improved as compared
to last year-

Why it is strategic to have an establishment in Singapore
' Having an office there gives us credibility in dealing with global companies that have their regional headquarters
in Singapore and this gives us an access to all other ASEAN countries who have their offices in Singapore.

. Face-to-face comrnunication in a fast-changing environment helps.

. Singapore is a hub for shipping and banking, which will help us in rhe long-term.

. ln this fiscal year, the global crisis of chips for appliances would have hit us hard, had our Singapore office
not helped us with sourcing. Many global automobile companies faced production disruptions due to chip shortages etc.
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STANDALONE INCOME STATEMENT

QTR YTD ({ in crore)

3l Dec, '2"i 31 Dec, '20 3'l Dec, '21 5l Dec, '20

Total Sale of Products

Less: Trade Scheme and Discounts
Net Sales

- Sale of Services

- Other Operating Revenues

I,l50.lo
2662A
883.90

72.47
16.54

'r,138.o7

249.17
2992.8I

671.A2

2334.O7

soo.82
888.90 2''21.79 1855"20

20.42 65.18 58-46
13"46 46.31 75_57

Revenue from
Other lncome

Total lncome
EBDITA

EBDITA Margin (9o)

Depreciation and Amortisation Expense

EBIT

EBIT Margin (%)

Profit Before Tax
Profit After Tax
PAT Margin (9o)

Total Comprehensive lncome (TCt)

TotalTCl Margin (9o)

No of Shares (in crore)

Eamings Per Share (t) (Not Annualised)

9Zt9r 922.78 24',5..2A 1917.23
4-79 6.75 13-45 12.61

92V.74 929.s3 244'6-73 1929.84
30.00 114.00 74.44 169.60

32 12.3 3-O3 8.8
28-47 25.83 85.71 73.56
l.s3 88,17 (e.67) 96.O4

o2 9_5 (0.4) 5.0
(6.35) 79.58 (52.4s) 71.22
(+231 66.54 (22.tol 55.41

{o.s} 7.1 (o-s) 2.9
(s.45) 6s.r2 Es.43l 51.72
(o.5e) tl.04)

4_O5

(1.o4)

7.O1

4.O5

t 6.37

4.05
(5.4s)

2.68
4.O5

13.68
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STANDALONE BALANCE SHEET (t in crore)

31 Dec,'2031 Dec, '21

Property, Plant and Equipment*

lnvestment in Subsidiaries

lnvestment in Equity Shares

lnventories

lnvestment in Mutual Funds

Trade Receivables

Cash and Bank Balances

Other Assets

TOTAL

HQUITY AND LIABILITIES

Equity Share Capital

Other Equity

Borrowings
(lncluding Current Maturities of Long-term Debts)

Trade Payables

Otler Provisions and Liabilities

TOTAL

'lncluding CWIP, Right to Use Assets" lnvestment Properlry, Goodwill, Other lntangible Assets
and lntangible Assets Under Development

666.44

47-90

225
sffi.27
236.52
265.59

81.84

l68.00
2,048.9t

41.28

tr].86
22V.s4

785_'t I
353.-t7

2,048.91

606.92

47.90

397.70

339.41

232.12

172.51

132.99

1,929.55

41.28

657.74

251.35

698.12

281.06

1,929.55

123.



5
STANDALONE KEY RATIOS

QTR YTD

3l Dec, '21 5l Dec,'2O 3l Dec,'21 51 Dec'20

Eamings Per Share (ln t) {Not Annualised)

Book Value per Share {ln {)
Current Ratio {#)

(1.o4)

168.68
r.23

16,37 (s.4s)
172,60 168-68

1.39 1.23

13.68

r 72.60
r.39

Ratio o.94
EBDITA/Total lncome {9o) 3.2 12.3 3-O

Net Profit Margin (%) (O.5) 7.1 . (O-91 2.9
Net Worth (ln crore) . . . .. , 57246 587.94 5.72.0"6 . 587.94
R0NW {%) {on PAr) {o.7) 11.3 t3.e) s.4
Retum on fapitalEmployed (Yd (On EBIT) 02 9.3 (1.0) 10.7

No of Equity Shares (ln crore) 4.05 4.05 4.05 4.O5

ClosingMarketPriceonPeriodEnd. -..,, 1124-75 1158.50 1124J5. 1168.50
Mar*et Capitalisation (ln crore) 455524 4732.43 4555-24 4732.43
Head Counts (Numbers) 2552.00 2510.OO 2552.OO 2310.OO

Total lncome Per Employee {( in lakh) 36.35 40.24 s5.88 83.54
PBT Per Employee (t in lakh) (o.2s) 3.44 (1271 3.O8

Fixed Asset Tumover Ratio 6.9 7.6'l

8.8

6.O

Days Sundry Debtors Outstanding 21 18 74
lnventory Holding (ln Days) 46 31 53

(*) includes current lnvestments and short term working capital loans and current maturities of long term loans

5.65

24
47
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3
STANDALONE CASH FLOW STATEMENT (t in crore)

Nine Month Ended

31 Dec, '2-l 31 Dec, '20

CASH FLOWS FROM OPERATINC ACTIVITIES

Profrt Before Tanr

Non-Cash and Other Adjustments

Operating Profit Before Wor*ing Capital Changes

Movement in Wo*ing Capital

Cash Generated from Operations

lncome Taxes Paid (Net of Refunds)

Net Cash Generated from Operating Activities

Net Cash Used in lnvesting Activities

Net Cash Used in Financing Activities

NET CHANGE IN CASH AND CASH EQUIVALENTS

CASH AND CASH EQUIVALENTS AT THE BEGINNING OF THE PERIOD

CASH AND CASH EOUIVALENTATTHE END OF THE PERIOD

(32.451 71.23

96.90 96.86

il.45 r68.09
25-VA 742.42

9o.15 370.5r

{4.e6) I0.41

8s.19 380.92

(9952) (286.34)

(ra29) (5s.17)

{25.62} 39.41

9s.35 ror-4(}
58.73 140.81

izsl



3
CONSOLI DATED HICHLIGHTS {? in crore)

Q3 ('21-'22) Q3 ('20-'21)
Total lncome

Eaming Before Depreciation, lnterest & Tax

Eaming Before lnterest and Tax

Profit Before Tax

Profit After Tax-Owners

Profit After Tax-Non-controlling lnterest

Earnings Per Share ({) (Not Annualised)

Cash & Liquid lnvestments

958.'t1

32"O5

2.79

(s.31)

(3.2r )

o-oo

(o.7e)

328.44

960_45

r 16.70

90.o0

80.79

68.66

2.58

16.94

520.86

l26l



3
CONSOLIDATED INCOME STATEMENT

QTR (? in crore)

31 Dec,'2051 Dec,'2.l

Revenue from operations

Total lncome

EBDITA

EBDITA Margin (9o)

EBIT

EBIT Margin (9o)

Profit Before Tax

Profit After Tax

Attributable to owners of the parent

Attributable to non-controlling interest

Total Comprehensive Income {TCl}

Attributable to owners of the parent

Attributable to non-controlling interest

Earnings per share (t) (not annualised)

953.12

95&rt

5?.Os

5.35

2.79

o.3

(53r1

(5zrl
(3.21)

om
(tr.2s)

(4.251

0.oo

(o.7e)

9so.99

960.4s

1 r 6.70

12.15

90.oo

9.4

80.79

71.24

68.66

2.58

7o..71

68.12

2.59

r6-94

l27i



3
CONSOLIDATED BALANCE SHEET ({ in crore}

31 Dec,'21 3l Mar,'21

AS5HTs

Properlry, Plant and Equipment*

lnvestment in Equity Shares

Inventories

lnvestment in Mutual Funds

Trade Receivables

Cash and Bank Balances

Other Non-curent Assets

TOTAL

HQUITY AND LI,AHILITIES

Equity Share Capital

Other Equity

Bonowings (lncluding Curent Maturities of Long-term Debts)

Trade Payables

Other Provisions and Liabilities

TOTAL

*lncluding CWP, Right of Use Assets, lnvestment Property,Goodwill, Other lntan6ible Assets
and lntangible Assets Under Development-

719-85 674.83

2.25 7.25

591.66 462.28

236.62 254.22

287.39 265.69

91.82 '173-27

145.15 98"42

2,074.72 1,894.96

41.28 41.28

630.57 654.60

235.41 432.92

812.22 655.47

35524 300.69

2,074.72 1,884.96

i28i



Financial Report-Quarter Ended 3lst December; 2021

Thank You
a

Thi s p re se ntati on co ntai ns

stctements which reflect the
Manage m ent's cu ne nt v iew s

and estimates ond may be

construed as f orwardlaoki ng

in nature. The future involves

c.ertain risk and uncertainties

thct may cause actual results

to dtffer materially from the
cunent views being expressed.

Portiol risks and unceftainties
include such factors cs
ge ne r al economi c conditions,

commodity prices and

cunency fluctuations"
competitive praduct

and pricing pressures,

tndustnal relatians

an d reg ulata ry dev ela p me nts.

1.. -'
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Contact
Prabir Chatterjee
Direnor and Chief Financial fficer
Phone +91 33 3984947s19524 Mobile +91 95316488A219674686372 Fax +91 33 398496V6
Email probirchatteriee@ifbglobal.com


