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Q1 FY 2025-26

Report

0 in Crore
Particulars Q1FY 25-26 Q1FY 24-25 Growth %

Revenue 1310.82 1244.44 5%
PBDIT 69.95 86.55 V - 19%
PBDIT % on revenue 5.34 6.95

PBT 33.93 52.40 V -35%
PBT % on revenue 2.59 4.21

PAT 25.36 38.84 V -35%
ROCE %~ 14.04 23.34

-Annualized
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Performance
Overview
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Revenue growth for the quarter has been 5%. HAD revenue growth for
the quarter was 4% which impacted revenue growth of the company.

Product-wise, air conditioner (AC) sales were adversely affected during
the quarter due to early onset of monsoon with the exception in April.
Additionally, front-load washing machine sales underperformed, falling
short of expectations.

PBDIT has de-grown by 19% due to PBDIT de-growth in HAD.

Lower PBDIT affected margin at PBT & PAT level.



Financial
Trend Q1

Total Revenue

In Crore

Ir3

Operating Profit/PBDIT  In Crore
87
70

38 41
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-28
Profit After Tax (PAT) - Q1 ( in crore)
38.84
25.36

1.90 2.63
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Growth / de-growth has been calculated in comparison with the corresponding quarter / period of the last year.
~Annualized
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Debt

Total long term borrowing was

19.59 crores as on quarter end date representing term loan amount.

Break-up of term loan borrowings & its position as on 30* June 2025 including projected value till

31t March, 2028 are given below.

Figure are as 6 in Crore

Projected Projected Projected Projected Projected
Value as on
. . Value ason | Valueason | Valueason | Value ason | Value as on
Divisions Lenders Remark
30t June 25 | 30t Sept 25 | 31s*Dec 25 | 31*Mar 26 | 31t Mar27 | 31st Mar 28
. To become zero
Stamping ICICI Bank 12.25 10.50 8.75 7.00 - - by Feb 27
Federal To become zero
Steel Bank 7.34 6.82 6.29 5.77 3.67 1.57 by Oct 28
Total 19.59 17.32 15.04 12.77 3.67 1.57

I¥I1® Industries Limited
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Long-term debts stands at  19.59
crores which pertains to our Stamping
and Steel Division and this will be paid
off by February 2027 and October
2028 respectively. We are deliberately
not making pre- payment because we
want to conserve cash for future needs,
particularly for M&A proposals which
currently are in progress.

Working capital loan which HAD had
taken to fund AC season requirement
has been paid off in 1 quarter &
working capital utilisation amount was
zero as on 30th June 2025. However
we are stuck with high AC inventory
due to early monsoon.

Against the aforesaid borrowing as on
30t June 2025, our Cash and Bank
Balances (including investments in
Mutual Funds) were at  299.39 crore.
Hence the Company’s net cash balance
was 279.80 crores after netting off its
overall debt position.
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Home Appliances Division

Updates

Market Overview

Q1 began on a softer note for the consumer durables industry in India. An early onset of monsoon
impacted overall sales in categories like Air Conditioners and Refrigerators.

June saw moderate growth in the Washers and Washer-Dryer categories, supported by early
monsoons. However, demand for most of other consumer durables remained subdued
throughout Q1 FY25. Despite this, IFB remains cautiously optimistic about demand stabilizing in
the coming quarters, driven by a growing consumer preference for higher-capacity and premium
appliances. IFB’s strategy is well aligned to capture this shift, with a pipeline of upcoming product
launches aimed at reinforcing our position as the preferred premium brand among discerning
consumers. A key priority for FY 2025—26 will be to drive deeper account extraction through
IFB’s expanded product portfolio and enhance weighted market reach across channels.

Strategic Focus Areas

Cost optimization remained a key priority, with some progress made under IFB’s material cost
reduction program. IFB appointed Alvarez & Marsal to lead this initiative, with a targeted 200
crore saving over 18 months. Some impact is expected in Q2, though early benefits were already
visible in Q-1. Meanwhile, initiatives to improve coverage, product mix, and profitability are
continuing across segments.
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Home Appliances Division

Range of

Washers

The Front Load category faced volume pressures this quarter, signalling the need for
stronger engagement in large key accounts. On the other hand, the Top Load segment
grew steadily month on month, driven by the new range models and improved price
positioning. Consumer acceptance of these models has been encouraging. IFB’s focus
remains on introducing higher-capacity models and washer-dryer combos to meet rising
demand for premium solutions.

Refrigerators

Sales in the category picked up, averaging around 18K units per month during Q-1. This
was driven by strategic expansion of the dealer network and the successful launch of
industry’s first 4-Year Warranty in the category, which helped build trust and improve
channel traction.

Microwave Ovens

The market continues to be sluggish in Q1. However, IFB continues to maintain its No 2
position in the market. While there’s a gradual shift toward Solo models, IFB has retained
its leadership in the high-end Convection segment.

IX'E® Industries Limited | Investor Presentation Q1 — FY — 25-26
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Overview

} While Q1 posed external challenges with delayed seasonal demand and
muted consumer sentiment, IFB remained focused on strengthening its core
across categories. Strategic product infroductions, expansion of dealer
networks, and improved price positioning in key segments like Top Load
Washers and Refrigerators enabled us to build resilience and capture
emerging trends.

} Backed by a robust cost optimization plan and a sharpened focus on account
extraction and weighted reach, IFB is well-positioned to unlock growth in the
coming quarters. With increasing consumer preference for premium and
high-capacity appliances, and renewed momentum expected in both
domestic and institutional markets, the outlook for FY 26 remains positive
and opportunity-rich.



Home Appliances Division I

Dishwashers
The Dishwasher market is poised for strong growth in the upcoming quarters, fuelled by rising demand from

Ra n e Of metro cities. IFB’s strategies are well-aligned to capture this momentum and expand our presence in this
high-potential category.

Industrial Solutions

IFB aims to triple its Industrial Segment business over the next three years, driven by growth in launderettes
and commercial applications across hotels, hospitals, restaurants, and government-backed laundry
installations. Industrial sales for the quarter fell short of budget which impacted margin as well. IFB’s focus
on both exports and the government sector is expected to deliver positive results over the next 2 - 3
quarters.
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Home Appliances Division

Our Best performance

In the first quarter, the front-load washing machine industry saw a modest nominal growth of 5§%. This was primarily
driven by the significant surge in demand for higher-capacity models (those over 10 kg), which experienced more
than 200% growth. In contrast, models under 10 kg saw only about 2% growth. This market trend towards larger
capacity machines is fueled by the increasing frequency of washing bulky items like bedsheets and curtains, as well
as competitive pricing from brands offering higher capacities at more accessible price points.

Building on these consumer insights, we launched an 11 kg washer in June 2025. Furthermore, flagship models will
be launched in Q2 which are designed to simplify dosage calculations, directly addressing a key consumer pain
point.

KEY PRODUCT HIGHLIGHTS

1. New Washer (Launched in June 2025):
a. New 11 KG Front load washing machine is part of the [FB Deep Clean® family with feature like Steam
Refresh, Warm Soak, etc.
b. Available with modern aesthetics & black color.

2. Convenience & Efficiency

a. Significant time and energy savings for a superior laundry experience.
b. Seamless user experience through My IFB App.
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Home Appliances Division

Many Possibilities.

Smartest entry in Washer Dryer Refresher

The market for Washer Dryer is growing notably in India, consumers are moving fowards 2 in 1 solution
for wash & dry. To capitalize the growing market needs we’re expanding our portfolio in washer dryer by
introducing 3 in 1 Washer/Dryer/Refresher having capacity of 9/6/3Kg with minimalist looks.

Monsoon has started and sales for washer dryer has started picking up due to the challenge of drying
clothes during the monsoon.

KEY PRODUCT HIGHLIGHTS

1. New Washer Dryer (Launched in April 2025):
a. New 9kg capacity equipped with Dryness Sensing Technology to reduce drying time by
45%.

f "/"' |
‘,/ ,//

Ire3

/ Sel yourself free

WASH DRY. REFRESH |

/

LAunquA’ Ic " {

b. Available with modern aesthetics & three different colors. Particulars Q1FY'26 | Q1FY'25 | Q4FY'25
Front L i . ) ]
2. Convenience & Efficiency ront Loader ' in Crores 269.34 269.40 223.37
a. Significant time and energy savings for a superior laundry experience. Top Loader  in Crores 123.31 106.29 116.72
o. Seamless user experience through My IFB App. Total Value in Crores 392.65 | 375.69 | 340.09

Note : All product-wise figures are presented at net sales level, after deducting the
respective scheme costs..

IX'E® Industries Limited | Investor Presentation Q1 — FY — 25-26
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Home Appliances Division

Now in Top Load.

IrF3
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As part of our commitment to making energy-efficient technology more accessible, we're
proud to infroduce Eco Inverter Motor in our 8KG Top Load range. This marks the first
step in our plan to democratize Eco Inverter as a standard across our full lineup.
Responding to strong market demand, this launch reinforces our position as a brand that
leads with innovation and value, offering smarter, quieter, and more efficient washing for
everyday households. With this move, we continue fo elevate our brand’s proposition
against the competition.

KEY BENEFITS

1. Energy Efficient

2. Silent Operations

3. Built to last — 10 Years warranty on Motor.

BOLD N EW LOOK (was launched in May 2025)

Meet the new-look IO0KG—12KG washer range —darker, bolder, and cooler than ever.
We have intfroduced a facelift version in higher capacity models during June, 2025.

IF3



Home Appliances Division

The domestic dishwasher market reached approximately 32,000 units in Q1, with Bosch, IFB,
and LG together accounting for 80% of total sales and 95% of offline sales.

The market grew by around 25% compared to the same period last year, and our growth

outpaced the market.

We are targeting over 5,000 units per month and plan to scale up to 7,000+ units per
month, aiming to first stabilize at that level before pursuing further growth.

Dishwasher Q1FY '26

Q1FY '25

Q4 FY '25

Value Sales in Crores 21.22

16.22

20.06

Note : All product-wise figures are presented at net sales level, after deducting the respective

scheme costs..
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Home Appliances Division

Microwave

The microwave oven market remained sluggish in Q1. While the solo segment grew, grill and convection
models saw a decline compared to Q1 of last year. IFB continues to hold the No. 2 position in the market.

With rising demand for air fryers, our Air Fryer Microwave range is gaining traction. These models are now
available across our portfolio, and recent launches in the high-end premium model's capacity ranging from
30L and above are helping us gain share.

A key focus for FY 2025-26 is to protect margins by proactively managing risks like cost pressures, currency
fluctuations, and market volatility. This will require close monitoring of input costs, optimizing shipping
expenses, adjusting market prices, and controlling trade schemes.

Micro Ovens Q1FY '26 Q1FY '25 Q4 FY '25
Value Sales in Crores 47.99 48.12 50.73

Note : All product-wise figures are presented at net sales level, after deducting the respective
scheme costs..
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Home Appliances Division

Built in Oven, Built in Dishwashers, Built in MWOs,

There is a dedicated and immediate focus to ensure that we are in the top ten cities in the country, and the
gaps in areas like exclusive manning, right model placements and displays, trained Customer Sales
Representatives at all IFB Points & identification of key kitchen appliance selling counters are done in this
quarter (Q-2).

In order to plan for the desired sale of Rs 5 Crore per month, the focus continues to be on placement of these
products - with proper display in counters. The model planogram for FY 2025~26 has been completed and
we have launched new models in the Cooker Hood category, a fast-growing category segment, with BLDC
technology, filter-less, gesture sensor motions controls and heat auto clean functions, efc. Based on the recent
market trends, we have benchmarked and mapped the optimal price bracket models.

Kitchen Appliances Q1FY '26 Q1FY '25 Q4 FY '25
Value Sales in Crores 5.50 5.14 4.93

Note : All product-wise figures are presented at net sales level, after deducting the respective
scheme costs..
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Home Appliances Division

srarconsy e BYR .

Conditioners

Room air-conditioner sales did not pick up as per the Initial projections of 25% growth. Due to early onset of
monsoon, unexpected rains have dampened industry expectations. Many Core AC Companies faced
challenges during peak summer and accepted May-June decline. IFB sales degrowth of 11% in the quarter
was lower than the industry degrowth.

Our aim is to reach 5% market share of split Air Conditioner's for FY 25-26 by growing faster than Industry.

To Strengthen our AC range further, a new range under premium category with unmatched Cooling
performance and host of new features were infroduced in Q4 of FY 24-25 and was well accepted in the
Market. Our range includes 3 and 5-star models and have also intfroduced a 2T 5-star model in June 25. The
Entire IFB Air conditioner range comes with India’s first and only AC to provide 8 in 1 Convertible mode.

We plan to introduce best in class products with industry's first technology features even in the upcoming
range of models which are currently under development for the next Season

IX'E® Industries Limited | Investor Presentation Q1 — FY — 25-26
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Home Appliances Division

I3

Air Conditioners Q1FY '26 Q1FY '25 Q4 FY '25
3 AC Brand Sales in Crores 275.93 307.49 301.37
_ AC OEM Sales in Crores 18.62 13.47 96.91
Total Value in Crores 294.56 320.95 398.28

Note : All product-wise figures are presented at net sales level, after deducting the respective
scheme costs..

Conditioners

Due to early onset of the monsoon, we saw a degrowth in the volume for the Quarter 1, we are confident that we shall recover the degrowth in Quarter 3~4 in FY 25-26 and deliver the
budget and acquire desired market share.

With our current range of models which are equipped to work seamlessly in summer even at high ambient temperatures of 58-degree Celsius and our refrigerant is Eco friendly. Our full
range is smart ready and these ACs have been well accepted in the market.

We have introduced Air Conditioners with Direct voice command which work without Wi-Fi or any other support. These Machines also boost the Heavy-duty performance as it comes with
Big Indoor unit size of 1186 mm and has a long air throw of up to 60 feet. These ACs are also equipped with Adaptive Intelligence where the AC works based on the ambient climate of the
particular city to give unmatched cooling.

The quality and performance levels of the product range have been acknowledged to be among the best-in-class. In line with “Make in India™ initiatives we have indigenized critical
components such as Motor and Electronics etc. The new line up has options for differentiated placements in the channel such as distribution, key accounts and smaller multi-brand / SSD
channels.

The feedback on the product continues to be highly positive and we are optimistic about the volume growth for the IFB Brand sales in the year 2025-26.

Margin improvement will be our main focus area with the help of effective cost management and revenue generation.

IX'E® Industries Limited | Investor Presentation Q1 — FY — 25-26 17



Commercial Appliances I3

Product Road Map Highlight:

Laundry: Successful migration to new platform of Laundry in 15Kg and 30Kg segment. These
are better looking machines which will help us in accessing Domestic and International market.
Flat Work Ironer 416E and 420E are under field trial.

Under Development Projects: Flat Work Ironer: IClI 600301R (Thermic Fluid Heated

D i s hwa s h i n g E q u i p m e nf Machines) — Development completed, product under field trial and validation.

Dishwasher: We have successfully supplied the Thermo-label Conveyor machines to our
customer. By Q2/Q3, we would supply Thermo-label compliance hood type and undercounter

We have embarked on a three-year Vision — “3 X 3” dishwasher.

Strategies for Q2: 2025-26

Product Development: We have started developing new platform for 60Kg and Flat Work
Ironer 430E. Product will be ready by Q2 end. We are also developing Micro Controller for 11 Kg
to 130 Kg machines. This will help us in further reduction of BOM cost and aesthetic look will be
better.

€ |~o8 B

Key growth drivers include launderettes and commercial applications in hotels, hospitals,
restaurants, pharma and also laundry installations in government institutions.

Key Customers acquired/to be acquired:

We are working with Ministry of Social Welfare, Ministry of Defence, Railways, SAIL, other
government offices etc. UP Government and SAIL orders are expected to be executed in Q2 FY
2025-26. We are also expanding our products in foreign market such as Russia, Maldives,

Sri Lanka etc. Collaboration and tie-up are happening with dealers in Sri Lankan and Russian
Market.

FEREELEUE [ e TR, .

S uma _;W %\i

OEM:
To increase the product portfolio, we have finalised one OEM in Netherland for Finishing

Equipment - Flat Work Ironer/Folder/Feeder and in some cases Boot Laundry Machines for India
Railways. These machines will also cater to Government, big hospitality and hospital projects.
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Commercial Appliances

Website for Commercial Appliances is developed. LinkedIn marketing has started where

our visibility is increasing.

I3

Particulars Q1FY'26| Q1FY'25 | Q4 FY'25
Commercial Laundry  in Crores 23.33 24.63 25.58
Commercial Dishwashing  in Crores 5.99 9.55 11.92
Total Value in Crores 29.32 34.17 37.50

Summary

respective scheme cosfs..

mo

L

&
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Note : All product-wise figures are presented at net sales level, after deducting the
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Home Appliances Division

In Q1, IFB implemented pin-code level mapping
for our network to track service coverage and
turnaround time (TAT) . Focus was on
expanding the network high-priority clusters
with population density & future demand along
with maintaining the quality measured by
Franchisee Score Card.

We have launched 1:1 Service Commitment (1 Hour
Response | 1 Day Resolution) across key cities, this
initiative ensures faster resolution and adherence to
SLAs, significantly improving customer satisfaction and
driving long-term retention.

We sustained a high Customer Satisfaction Score of 92.6% in Q1— driven by
faster TAT, case-wise analysis, focused SA training, and daily CSS performance
tracking for continuous improvement.

IFB CARE RREE oen

Always at your service. ] O O % 1 4 O O +

Anytime. Anywhere. GeoPincodes Franchisees
covered across India
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IFB essentials® achieved Q1 sales of 48.6 Cr, with average monthly revenue rising from 14.7
Crto 16.2 Cr YoY—reflecting steady growth and increasing consumer adoption across all
channels.

In Q1, we scaled up Zepto & Swiggy Instamart across 30+ cities, expanding our reach by 15
million customers.

We also scaled up Amazon & Flipkart business and launched retail pilots in Bangalore &
Kolkata, targeting 500 store activation by H1 to scale our Omni-channel footprint. Our e-
commerce contribution has grown from 0.78% to 6% YoY, highlighting the strategic
importance of digital, ecommerce and quick commerce.

We have launched Laundry Pops in Q1, a premium fabric care innovation, across e-commerce
and retail platforms which is a convenient premium laundry solution with no wastage that suits
modern lifestyles and catering to the growing need of the customers for eco-friendly, easy-to-

use product and also to strengthen our premium product portfolio.
20



Home Appliances Division

Summary

IF3

Performance
in Crore ove rVi ew

Particulars 2025529 A Aors ot GOz P> Revenue has grown by 4% in Q1 FY26, and PBDIT has degrown by ~30% as against
Ql Ql Q4 the same period last year. Results are below expectation due to dip in sales of AC
category. FL category also under performed. Non recovery of commodity price
Revenue 1047.7 1007.9 1058.43 increase over last year impacted the margin.
PBOIT 42.2 60.2 54.5 } Key actionable areas to improve performances are summarized below :
PBDIT % of revenue 4.0 6.0 3.3 Get manning right.
Getting the numeric reach and extraction right.
PBT 10.1 31.5 -0.68 Driving the cost reduction program intensely for more than 200 crores in next
PBT % of revenue 15 3.5 -0.06 18 mon.‘rhs. Firgf quarter P&L came across a marginal gaving of 35 crores.
Bigger impact is expected in Q-2 (Please assess the figure & write it here)
ROCE ~ 13.2 26.6 7.8
. } ROCE has decreased at YTD level compared to the last year on account of deployment
~ Annualised of higher working capital for AC season buildup & also on account of dip in margin.

IX'E® Industries Limited | Investor Presentation Q1 — FY — 25-26

Note : HAD financials include Industrial Bommasandra and appliance motor division.
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Home Appliances Division

Segment wise

2%

2%

6%

- ‘
5%\

Front Loader

Top Loader

Service

>
@)

Microwave

28% 12%

Commercial Products

Refrigerator

Dishwasher

Others

\16%
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in Home Appliance Division

IF3

Products Revenue in Percentage of
Crore Total Sales
Front Loader 269 26%
Top Loader 123 12%
Service 170 16%
AC 295 28%
Microwave 48 5%
Commercial Products 29 3%
Refrigerator 66 6%
Dishwasher 21 2%
Others 20 2%
Grand Total 1042 100%
Note :

1. This representation is based on quarterly net sales data after adjusting all scheme costs.
2. Service revenue includes product sales and AMC / EW etc..

3. This excludes other income / losses.

22



IF3

Home Appliances Division

Focused approach resulting in consistent improvement in inventory days

over last eight quarters - HAD

52 54
49
48
48 48 42
37

Division is constantly working towards further improving the inventory holding days.

This quarter inventory holding has decreased from 54 days to 48 days.

We are stuck with AC inventory otherwise our stock holding days would have been

in the level of 35 days.
Q2 FY24 Q3FY24 Q4 FY24 Q1 FY25 Q2 FY25 Q3 FY25 Q4 FY25 Q1FY26

Notes:Calculated based on average of closing and opening inventory for the reported period and annualized sales for the reported period
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Engineering Division

Report

in Crore

Particulars

Q1FY 25-26

Q1FY 24-25

Growth %

Engineering

Engineering

Engineering

Revenue 222.40 199.03 12%
PBDIT 33.23 30.27 10%
PBT 26.37 22.85 15%
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Overview

Engineering booked new business of 15.2 Crores for the Qlof FY26.

EV-Positive & Neutral Focus: EV Neutral segments made up ~4% of bookings with
0.6 Cr and EV Negative segment made up ~96% Cr of bookings with 14.6 Cr

Long-term
Growth Strategy

ﬂ The division has set a target for itself for adding new orders to the tune of 445 crores
in FY 26.

ﬂ The division has set for itself an acquisition target that willadd 700 Crto 800 Cr
per annum to the division’s current revenues.



Engineering Division

TREND

The dip in ROCE in this year due to
A Increase in current assets (debtors)

A The annualized EBIT of FY 25-26 ( 108 Cr) is marginally
lower than the actual EBIT of FY 24-25 ( 109 Cr).

A These two factors have reduced ROCE %.

IE'E® Industries Limited | Investor Presentation Q1— FY — 25-26
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FY 23-24

FY 24-25

FY 25-26

IF3
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Engineering Division I3

Focused approach resulting in consistent improvement in inventory days

over last fourteen quarters

Inventory
50
46 > 30 days
45 30 Crore*
40 36
33 - % 33 34 » 34 33 34 34 * Inventory includes 18
35 = 32 Crore of tool inventory
30 3] which are made for
customers and they
25 have a turnaround fime
of 120-150 days.
20 Company has received
e e . . advance from the
15 The gradual reduction in mvem‘.ory days = Witnessed sharp fafll from CU;/TomerS to the tune of
10 1he,peak of 46 days to 34 days in Q4 FY ‘25 and then, 31 days in Q1 6 Crore against such
FY °26. inventory.
5
0 The Division is focussing

on liquidating the

4FY22 1FY23 2FY23 3FY23 4FY23 1FY24 2FY24 3FY24 4FY?24 1FY25 2FY25 3FY25 4FY 25 1FY26 X
Q Q Q Q Q Q Q Q Q Q Q Q Q Q balance inventory.

Notes:
1. Calculated based on average of closing and opening inventory for the reported period and annualized sales for the reported period
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Engineering Division

Report

Performance
Overview

B Stamping Division margin are lower due fo:
Price settlement are pending with customer for Q1.
Rise in operating costs which division is optimizing.

D After Market — The company is the midst of transitioning from using imported
chains to in-house manufactured chains due fo regulatory requirements. Our
Manufacturing set up is expected to operational within the next 8 to 10
months.

Notes:
1. YoY means Year on Year — comparison between Q1 current year and QI last year
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Business Vertical Wise — Q1 FY ‘26 vs Q1 FY ‘25

in Crore
G:::,’fh“{;gv Q1FY 26 Q1FY 25 Growth %
Fine Blanking 185.1 166.6 11.1%
Stamping 274 22.9 19.7%
After market 16.6 14.6 13.7%
Total Engineering 222.4 199.0 11.8%
in Crore
GronEfll)\I$OY Q1FY 26 Q1FY 25 Growth %
Fine Blanking 29.3 264 11.0%
Stamping 4. 3.9 5.4%
After market -0.2 0.0 v -27.3%
Total Engineering 33.2 30.3 9.7%
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Engineering Division

Performance Analysis

Notes:
1. YoY means Year on Year — comparison between current year and last year
2. QoQ means Quarter on Quarter — comparison between last two quarters
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Revenue

+12% YoY
+2% QoQ

222.40

Q1
FY25

Q1
FY26

in Crore

Q4
FY25

IF3

Performance Q1 FY ‘26

in Crore in Crore

PBDIT PBT
10% YoY 15% YoY
12% QoQ 12% QoQ

2 7

M S

Q1 Q1 Q4 Q1 Q1 Q4
FY25 FY26 FY25 FY25 FY26 FY25
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Engineering Division I3
Outlook

Overview

Order bookings totalled 135 crore in FY 2024—25, with 66 crore in EV-negative (ICE) parts, 50 crore in EV-neutral modules (37 percent of total), and 19 crore in EV-positive
components (14 percent), reflecting a 51 percent mix of EV-neutral and EV-positive bookings to de-risk against accelerating EV penetration.

Fine Blanking Division : The Fine Blanking Division entered high-value products segments such as disc brakes for motorcycles and switch-gear assemblies for the electrical sector.
The division added marquee customers such as OLA Electric, ABB, Modine Thermal Systems, etc, thereby diversifying its order book and mitigating EV-transition risk. Our Kolkata
plant is currently operating at near full capacity. To accommodate both organic growth and pipeline of new businesses which are under finalisation, the plant will require additional
investment in presses to meet these requirements in FY 2026-27. In the Bangalore Plant, investments are being made in secondary machines for new projects awarded to the plant.

Stamping Division : Currently the Division is operating at full capacity and in FY 25-26 investment is being made to procure additional presses for the Bangalore Plant to cater to
new business. Apart from this, division is evaluating, engaging with key existing customers and other potential customers for adding a stamping plant in Northern India as a green
field project. This plant is envisaged to be larger than existing Bangalore Plant in capacity and output. The division has already put resources into this effort.

Chain Manufacturing : The Division has existing after-market business in chain sprocket kit for Motorcycles. Approximately the turnover for Division is 80 crore annually. In view of
recent regulatory changes which is making import of chains difficult. The Division proposes to start inhouse chain manufacturing line to derisk our existing Aftermarket chain sprocket
operations. This manufacturing line will also open opportunities for IFB with the OEMs as a supplier offering both sprocket & chain kits for their new vehicle fitment and also spare
parts division requirements. The market size of this is significant and company is quite optimistic on this.

Advanced Electronic Division : With global manufacturing focus shifting to India for electronics components, IFB has also forayed into this sector. It has created a separate vertical
- Advanced Electronics Division (AED) and set up a small plant in Bangalore based on orders from key customers.

The Engineering Division as a whole is targeting revenue growth of more than 20% for the FY 2025-26 and will continue to deepen penetration in EV and non-auto sectors (electric,
rail, defence, electronic components) and strengthen its aftermarket division.

The Company is actively seeking and evaluating various M&A opportunities with a focus on finding a suitable target for takeover.
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